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the latest issue (no 25: the fantastic femmes issue) 
of Jungle Jim pulp fiction magazine, printed in Salt 
River, distributed around the world where and when 
possible and appearing bi-monthly, features four 
such stories. All with a female protagonist. Themed 
issues like this aren't scheduled, but the JJ team pick 
up on similarities in entries over time, all of which hail 
from Africa or from African diaspora (one of the only 
formal requirements to submit as an author) and re-
lease them collectively.  

Hannes and Jenna, founders and publishers of Jun-
gle Jim (JJ) magazine, were sharing an office many 
moons ago when both became frustrated with their 
creative endeavors (and sometimes still do, having 
kept their jobs in the design and film industries. JJ is 
a passion project, the kind you do for love and fun 
– not money). Jenna was trying to negotiate the 
demands of financiers and a studio in making her 
first film, while Hannes was coping with clients in his 
design field.  Both wanted to do something where 
they had complete creative control. Something 
they could put into action immediately. Brainstorm-
ing ideas for a cool project. One which would com-
bine their individual fields of expertise and would fill 
a niche they didn’t see catered for - the concept of 
a pulp magazine came to mind.

Why start and run a literary magazine in an age 
where reading is certainly not considered an opti-
mal leisure activity? If anything, reading is consid-
ered a pastime for the old, the nerd, the geek or 
the elite – not for the people hidden behind laptop 
screens covered in duvets bingeing out on TV series. 
As Hannes says: “We knew that there had been a 
time when reading was fun - but also cool - some-
thing people would do anywhere, would look for-
ward to, which wasn’t an elitist activity”.

As mentioned earlier JJ is a creative baby con-
ceived by passion and their initial business model 
was based on how much money the duo could 
afford to lose, rather than make, every month. This 
freed them from advertising revenue allowing them 
to create what they wanted to and maintain an un-
diluted sense of independence. 

The tradition of pulp is rooted in physical print pub-
lication but being available online second to their 
print runs doesn’t go against the essence of being 
a pulp mag. Hannes feels: “The growth of online 
reading, eBooks and mass global digital distribu-
tion did a lot to change what’s possible on micro 
budgets. So we are able to mass-release online to a 
wide international audience at almost no cost, while 
maintaining the values of print which we consider 
important”.
 
These kinds of publications were published cheaply 
in large numbers during the height of the pulp fiction 
frenzy globally from the 1950s up until the 80s. It still 
exists today but not nearly as feverishly as in the past. 
And in Africa there was no shortage. Electronic me-
dia only reached our shores way after its invention 
and inception so people naturally resorted to read-
ing as a source of education and entertainment.

Hannes explains that 'there is a very long tradition 

of pulp across Africa, as well as other DIY publish-
ing scenes such as Onitsha Market literature from 
Nigeria. Since TV penetration came much later and 
more dispersed throughout the continent, reading 
as a popular means of entertainment was com-
mon. Unfortunately most of these magazines have 
vanished off the face of the earth… but we main-
tain a collection of 
covers (including 
as many from Af-
rica or the ‘devel-
oping’ world as 
possible). Pulp is 
by its very nature 
mass-produced 
and accessible to 
a mass market - if 
we’re not always 
able to accom-
plish this through 
our hardcopy 
production and 
distribution, then 
it makes sense to 
take advantage 
of the new ways 
of reaching read-
ers that were not 
possible in the 
decades when 
‘original’ ideas 
of pulp were be-
ing formed. Just 
like the ‘originals’ 
would have done 
anything to be as 
mass as possible, 
we consider the 
internet part of this 
mentality today. 

but Jungle Jim is a 
bit of a misfit in the 
literary publication 
sphere. JJ definite-
ly deviates from the norm of a literary publication 
and accosts the ideas of what is considered high 
and low literature; “literary ideas which seem partic-
ularly outdated in a generation of literary hybridiza-
tion and desperate competition. We at Jungle Jim 
don’t feel that low literature (aka genre fiction) has 
to be without quality or substance - what makes the 
best genre fiction great is the new light it casts on 
current affairs and society, and this is the kind of writ-
ing we seek out”, Hannes points out. 

The main requirement for submission of entry is that 
the author must be from the African continent; they 
have to form part of its diaspora. JJ feels that the nu-
merous genre fiction publications around today are 
overshadowed by Western perspectives, to such an 
extent that it’s become generic. 

“The whole point of Jungle Jim is to create a vehicle 
for African stories, by using genre as a way of com-
municating to audiences who may be totally out of 
touch with African literature otherwise” says Hannes. 

He continues: “Traditional western pulps often fea-
tured Africa as the exotic other – enforcing the co-
lonial tropes of Africa with its 'heart of darkness'. We 
knew that Jungle Jim could draw on some aspects 
of traditional pulp such genres, production, frequen-
cy, style, while challenging some of the problems of 
the tradition.  By making a truly African pulp (by Af-

rican creators) we 
get to expand the 
views we hold on 
the continent. we 
have also been 
lucky in getting 
contributors from 
all across Africa.”

receiving multi-
ple submissions 
on a regular basis 
is bound to get 
stories that are 
truly macabre 
and crooked, sto-
ries too obscure 
to publish. It's the 
nature of this field 
but Hannes feels 
that JJ's approach 
and mentality in-
vites such stories 
and controversies. 
“We’ve published 
stories that bend 
the rules dramati-
cally. We careful-
ly consider every 
story we feature, 
and do not publish 
anything we feel 
to be exploitative 
or gratuitous, re-
ality is shocking 
and we have no 
qualms about do-
ing that justice.” 

JJ stays true to the look and feel of pulp publishing, 
but adds to its aesthetic value by incorporating the 
team’s design skills and by tapping into its growing 
pool of volunteer illustrators, ultimately producing a 
publication that looks cool and holds collectable 

qualities. All the illustrations are commissioned from 
a network of artists. The only criteria is that they, like 
the authors, be African (from the continent or dias-
pora). They seek illustrators who have a clear grasp 
of working in flat colors, have experience with single 
color/overprinting and who seem to enjoy working 
in pulpy mediums.

The first two issue were screen-printed in their make-
shift lab. As sentimental and DIY as they would 
have liked to be, it made little sense and cost a lot 
more time and capital than they initially anticipat-
ed. An alternative was sought and they swapped 
the screen-printing for 2-colour Riso printing which 
gave them the high impact, spot color printing of 
silk screen with a higher, faster and cheaper output.  
Using ballpoint blue and cherry red allows them 
to create a ‘black’ (or often very dark blue) when 
overprinting both inks. Along with the paper color 
this gives us cream, blue, red & black while printing 
with only two colors Hannes says. 

A story needs a title and the team settled on Jun-
gle Jim as the name for their publication after much 
deliberation. “We spoke for a long time about the 
title, and in the end chose the first thing we could 
both agree on. At the same time, we liked the idea 
of the word ‘Jungle’ as we were very aware of the 
way Africa had been portrayed in a lot of the pulp 
we were referencing, and we wanted to somehow 
reclaim that, albeit in a tongue-in-cheek way”.

JJ is a literary project true to the DIY zine culture 
found globally. It's pop culture, it's social criticism, it's 
the view of the world and other worlds through the 
power of story telling. But it is actually more than that 
as Hannes states: “From the beginning we wanted 
to create something that was far greater than the 
sum of its parts – something that has both incred-
ible value and high design sensibilities. Our illustra-
tors and authors vary and pulp writing by nature is 
extremely graphic, so it lends itself to a more literal 
illustrative nature. They aren’t nostalgic or sentimen-
tal about pulp. They created this magazine to talk 
about Africa now. DIY is at the heart of the pulp tra-
dition and all of these influences led to the creation 
of Jungle Jim”.

 

Info : www.junglejim.org
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